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Exploring the Importance of Internet Apparel Store
Attributes

Lee, Mi Young
Dept. of Clothing & Textiles

<Abstract>

This study explored the differences between Internet apparel purchasers and
non—-purchasers in terms of the importance of Internet apparel store attributes. Data
were obtained from an Internet survey of a Internet apparel store in Korea. Internet
apperel attributes were categorized in three factors: merchandise information, service
process, navigation/site design. Purchasers put more importance on merchandise
importance than non-purchasers. For sex, marital status, and age variables, there were
significant differences in product information factor.
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qHE F& FF A2Z A Ut AU AF AG £ 20029 .8¥ 7I¥ 3320
AZ 20008 2 A7) 2427704 Bl&) 36%9 F7He&S 1014- AT}, gF/HA FEL
ZAA/AZI/AN A, AFEH/FE7 7], BEELE/AEALEFA o] FR AY FFETLE
AF/HAA FEFY AYAL 200392/4%-7] 7I€LE 17114922 20029 @o 717k9] 1,208
Ao vis] 416% WE F7HES Holn UKFAA, 2003). AF B5, Ho AT
ol HFEYG 2L FEE AFHE 29 falol Ao —&&ﬂ ’a%——l 840
o, Ao]lZ7} EFE8 HA IR, PukH oz AHAEe] YR Y Al e F¥ Wi
JENE T3 dvise de 0134?‘-"] AAT, wd SFE A FAF HlE o]l
1 AE Foly, dtdozm FAZ HA Yrtnz wi$s7t =4 @ol UG 2L
AE 282 #usry] d3sitdes FHE A (Rosen & Howard, 2000). TVE &Gl
A SR HE Bl gnEe Aoz @ AE By, JEUY oF #Auxz & 7t S
AUy, AA oF AudolA oF AdEul Bejst FAHE wLL obF wWe Frh Al
AEo] JEHUS oj s JdFE FYHA FE Fo 9o RAAH AHH A%
dlu) Aol A (Baty & Lee, 1995; Hoffman, Novak, & Chatterjee, 1995; Jarvenpaa & Todd,
1997; Lohse & Spiller, 1998; Ridgon, 1996), dF & YR X B33, HHARA E3= A,
Apol =, WA fitE & F AT (2FF ¥, 2001).
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A & 5 Jg Aot AujAe AHES A3 % 4
A £ ARE /AT HAE o|ujAE FA3T, olgjd HXE oln|AE Hristd HEE A
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JHY A% HE £He FLE0 BE A7 3

7b ZE HAEQd AR AXUAE FAe 84y, FXE HUlste JFolgtn
g 4 dt (Peter & Olson, 1987). ©]213 AT £A S FEF Moy} HXE go|opxy
2 715 FoAY E8&Y W ¥ oy wudy JAFojy HEX ESUIe 2L HZEY
£A7MA = X3 3t (Berman & Evans, 1995). € 7o w29 (Darden, 1980; &%, o]
<9, 1992) BEEA7IES AE s Fol FFE vAY, FEEHPVEL 20 5
4, AEFY §9, 2vAEY F¥o gt d2A4 Jeidon 3o HE S Bg A
a8 AYstd v 2k
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i Jain & Etgar (1976) AMul&, FJY, Fxo oA, AEAHY FEHY HE
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TE A9 AFL AF2 VT AT/ 8ol B2 Wk AAL P @ AF5e AF o
ol AAZ dFE TR AWl YAU 9FE FuiSnA St ol&A nyr Yud
Q HFH ol §AU Yol WE, A%E YA st bt oLl A Gy
Qe 9F T FUE A Fr1Mo2 AHY AR FEE FREE 2R
& 977 "aso

¢

<E 2> JHY oF X&) A3 HY A7

A7A AP oF HE =4 99l
°] ¥ ] (1999) AZA, AEFTA, A 3? S, FEAHRA, Muj29 F
nE/ES foly, AF 2|9 Lo)4, AE UF AR AFTA,
A=, o] 29(1999) (AL 7o & G4s R AFolU $33 &F, &9E
agme] $44, 2YE B4, B4 &5, dIT = A
TFUE, o]F Q0L | AE 84, nAY AY, A& APE, ALY Holy
N o F AFFEH, YA, *15 v‘@ FE O9A), 3R
.6 A 2 i 7
Fo5 2002 AM(E1H, Bo14). FEHE (AYY, F4, A7au)
HAS, I a9 Moy B4 2 A8 4E w4 _
(2003)
Ku & Lee (2001) tangibility, vanety, marketmg promotion, responsweness
reputation, price, convenience
apparel(apparel quality, apparel design, apparel assortment),
information search(easy handling of information search, fun of
Cho (2002) ) .
information search), order process (fun of order process,
convenience of order process, time spent)
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SPSS 57 #7121 & o] &3t ARE BAMSAT BL SAHS 497 JME 7]
EEAZE ol EHAT AEU HE £48& FLTE AHRY] A3 7|EF5AM o] &5

4 2U8HE ol FRE ¥MFY £8 Foln, AHE AFE 98 Cronbach’s agt S
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3 AES PEEG s AT H FoRAELS FHE FEol §7] WEA ARy £
ol dEM = -TLUH%’%‘Z}%:I A e FAE 7€l AE7F B2 e AZdAC

AHY AR FHASE Tl AA PP Al M Fastm sgon, T AF
o m@ I ASH HES 4P £ AP TP S402 Brtac AL AF
FolAe AES @BF A/SH 43 Foadn BARGD, Pl AA BEY AT

BES BEE A WS FLE S402 A4ste Aoz YEEd. ot dFE 7
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JHd gF &3 T Ao 0E JdHY oF FE £4 FLTY AHolg AHEH
AE Aue Fo| TR A2AM {FF FHolE JYelhUY, O AFE <F 5>9 Bk <
Hyl ofF v]7uztel vms A oF Pzt AEFEYG Fol T2HAAE ¢ T8
Al tATH ol WAIS, b (2003), °lvF (19979 MyAT7e} #& Axz Fof A
Fol AT AHzAIE] UHY oF HEANM AEFL 74T o 223 A di o &
o] ¢l T e Ao=E BwdHY
<& 5> JHU o7 7of el e HE &4 Tox 24 2F
FolAE F(N=387) |FoiZ ¥ F(N=1020) It-value
FEAR 4.30 4.15 4.411%*
Tuf T2 4~ 452 444 2.443%
Aol E TAl/vu Aol 427 4.27 029

* p<.05, ** p<.001

3. 97 SARA 54 4e deY F AE 54 FLEY Fo|

_g7_



(o]

°o]v g

® >3 2 MA A wE JHY oF HX £49 F2% AolE Yot F A
F AR A 793 Fol7l glo} JAdEo] FA LuARTG AF HEE ¢ Fe4A g
E AS ¢ F AR BE FF G2 JEHY gF HE £49 FRE Ho|E Lol
A3, nEQ 2v[RIE] 7[E AMAEYG 4F AHE ¢ FRA 0= 2SS ¢ F UK
o d3 HeZE B4 o8l &uH|AIE 264 ol Av|ARTG AF ARE O F84 e
Aoz Jey
<¥ 6>4dd mE A HE $4 Fax B4 2
g2+ (N=843) oz} (N=545) t-value
AEARR 4.14 4.27 -4.064*
Fu] T2 A 4.44 449 -1.384
Aol E g A1/ Aol A 4.26 4.29 -1.141
* p<.001
<E TAE #%F0 U2 Jed X £4 Tex ¥4 47
o] £(N=822) 7] &(N=540) t-value
AERR 4.23 4.15 2.522%
T T2 AA 447 4.46 326
Aol E g zigl/dln] Aol A 4.26 430 -1.154
* p<.05
<¥ 9 fE Ul HE £4 Fax BA ZAFH
254 o]} 2641-30A 304 o]4t F
NERY 4.28 418 413 7 481s
a b b
Fo] ZEAAA 443 4.49 445 - 111387
AtelE g zpQl/dlE] Al o] A 425 430 4.26 859
* p<.001, a b cE Scheffe Al Z5 Z2F4F ey,
V.38 2 AA
B dARE U AEEL HA o] &d: AH|AEY EAd oZ JEHY oF HXE
248 dolBozy AU oF HIE o|&3te 48| EY AF A3 4avxsd
AY &4 F95Z 993 AT 373 AYL Ased o848 F Ue 72 ARE UE
a2} sHE GAH A7 YdRolth AHY AF HE £AY FL=E AHE ZH, A
o JHY oF uFujzing A oF FujzEe] BRE FFo dA FLES
=7 B7t gt ol AdEHUE S Fulshi®E AGAEC] 274y & A o 2
BAL 23 Q&S Bgst} A3k JEY o F P AP GE JeHY FE &4 F
858 AHE A Fo] AEAV ¥ AFARTG AFE FRE o F8A e Ader 4
Utk JAREATH EX WE Fexe HolE AHE A AE, AE K7, vold

- 08 -



A8 9% FE £49 FaEo B AF 9

dald fele Aol2 deudth dHW OF £FTLNASAAE FE Fu 3
F0d HE S4ogonz, AdY oF 4BEL AZd g AT AW, AFA
A4F ZeAAHIM ¢ B LuAT] HUS 21 4ES FHE & 9t FnE A
Faiok ¢ Rolth. |

2 ATFE 44 AuY xPBY LuAES WPOR Fo] J1Z9 ATFsE BE L)
A% AT g dgou, 54 aBEe 2¥AVE RO dol o A7) AES
gu @Ns7lE oAt B8, HEA A4 A £ ALY A met ge Bol
AT WA Fob HE 4 A BFA 2@ WE Uk F£ ATFIAE o
o £3E £ RYOE F O 4% Y& AT FaA T Rolnk

10.

11.

12.

13.

14.

C AN, IABE (199%). A EIWF oz anjate] 7o A%, A £4 Tax R A

B olg AT e Fshslz] 19(1), 104-114.

T4, oled (2001). 2R HAAAFE Foldze FFS e 289 HE
el B AT g {33 A, 25(6), 1100-1111.

A, ol&9 (1999). JEHY AFAF Fuixte] FIFsto I} A AT {FES
T, 4(2), 2-23.

BES, o299 (1992). HEolujxo] o3 HA HIEe {3} FFoFE3], 153),
321-334.

WS rlg (2003). AtolW & o] 19 Au|AEAC wE JAAHE HAFE 3
=0 §35+3) 27(3/4), 441-451.

T2 (1996). £38 99 A2 U £PA =7+ 712 Al WF dxst
iy

1

o) QAo X FaFel B AT 2ujASAT 7(1), 51-73.

5 F (1997). FAGAN 2438 9 29U 43 7ol Hx 47 #F4oigdw o
el MALete g

154 (1983). &Wl A Y& HEA

297, d=A, ol (2001). <JHYU 2BEANXY FAF FoidEe #FHF AT
st o) F 83| |, 25(7), 1247-1257.

SAA (2003). 20033 6¥ E 2/427] Alolw] AFE FAZAZAH

T3 (2002). JEHY 2FE FEEG AZo] AFAF Tulgzd ne A% 4
Bl 7ol g ¢lel A3 A dH37bA 83 A, 40(4), 2002.

Darden, W. R., Darden, D. K., Howell, R, & Miller, S. J. (1980). Consumer socialization
factors in patronage model of consumer behavior. Advanced in Consumer Research, 8,
655-661.

Erdem, O, Oumlil, A. B, & Tuncalp, S. (1999). Consumer values and the importance

of store attributes. International Journal of Retail & Distribution Management, 27(4),
137-144.

Hansen, F. (1969). Consumer choice behavior: Experimental approach. Journal of

N
N o,

0




10

15.
16.
17.
18.

19.

20.
21.
22.

23.
. Rosen, K. T., & Howard, A. L. (2000). E-retail: Gold rush or fool's gold? California

25.
26.

217.

ozl g

Marketing Research, 6(November), 436-43.

Hansen, R. A., & Deutscher, T. (1977-78). An empirical investigation of attribute
importance in retail store selection. Journal of Retailing, 53(4), 59-72, 95.

Hirshman, E. C., Greenberg, B., & Robertson, D. H. (1978). The intermarket reliability
of retail image research: An empirical examination. Journal of Retailing, 54(1), 3-12.
Jain, A. & Etgar, M. (1976). Measuring store image through multidimensional scailing
of free response data. Journal of Retailing. 52(4), 61-70.

Kadison, M. (1998). On retail strategies: The look-to-buy imperative. The Forrest
Research Report, 1(1). [URL=http://www forrestor.com/cgi-bi '

Ku Y. & Lee, S. (2001). A study on the effect of on-line store attributes on
consumers purchase intention of a Internet fashion product shopping. Journal of the
Korean Society of Clothing and Textiles, 25(6), 1100-1111.

Kunkel, J. H, & Berry, L. L. (1968). A behavioral conception of retail image. Journal
of Marketing, 32(Oct.), 21-27.

Lindquist, J. D. (1974-1975). Meaning of image: A survey of emperical and hypothetical
evidence. Journal of Retailing, 50(Winter), 29-38, 116.

Marks, R. B. (1976). Operationalizing the concept of store image. Journal of Retailing,
52(3), 37-46.

Peter , J. P, & Olson, J. C. (1987). Consumer behavior. Homewood, IL: Irwin.

Management Review, 42(3), 72-100.
GVU 8th WWW user survey (1997), [URL=http://www.gvu.gatech.edu/user_surveys/].
Wesrbrook, R. A. (1981). Sources of consumer satisfaction with retail outlets. Journal

of Retailing, 57(3), 68-85.
Zimmer, M. & Golden, L. L. (1988). Impressions of retail stores: A content analysis

of consumer images. Journal of Retailing, 64(3), 265-93.

- 100 -



