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{Abstract)

Retail life cycle theory has considerable utility for explaining the process of retail revolution,
though it still needs to expand the concept fundermentally and comprehensively.

This study attempts to apply organization theory to retail organization and to gauge the
applicability by the review of organization life cycle concept and the relationships between
organization size, structure and effectiveness. It also investigates some problems associated with
the application of the theory to retail organization.

It suggestes that the organization theory offers theoretical foundation to explain the retail
evolutionary process.
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(29) Robert E. Quinn, and Kim S. Cameron, “Organizational life cycles and shifting criteria of effectiveness: some
preliminary evidence,” Paper Presented at the American Psychological Association Meetings, Montreal, Canada,
1980, in Kim S. Cameron and David Whetten, “Perceptions of Organizational Effectieeness over Organizational
Life Cycles,” Administrative Science Quarterly, 26, 1981, p.527.

(30) Gordon L. Lippit, “Growth Stages of Organization,” Organizational Renewal, (New-York: Appleton-Centry
Crofts, 1969) pp.32—39. G.L. Lippit & W.H. Schmidt, “Crises in a developing Organization,” Harvard Business
Reuiew, 45, 1967, 102—112,

(81) Larry E. Greiner,” Evolution and revolution as organizations grow,” Harvard Business Review, 49, Jul.-Aug.
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(32) D.S. Pugh, D.J. Hickson, C.R. Hinings, and C. Turner, *The Context of Organization Structures,” Admin-
islirative Science Quarierly, Mar. 1969, pp.91—114.
(33) Peter M. Blau, “A Formal Theory of Differentiation in Organizations,” American Sociological Review,” Vol.
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(34) John Child & Roger Mansfield, “Technology, Size and Orgamzatmn Structure, ” Sociology, Sep. 1972, pp.369—
393. J. Child, “Predicting and Understanding Organization Structure, ” Administrative Science Quarterly, June 1973,
pp. 168—185.

(35) Marschall W. Meyer, “Size and the Structure of Organizations; A Causal Analysis,” American Sociological
Review, Aug. 1972, pp.434—441.

(36) P.M. Blau and Richard A. Schoenherr, The Structure of Organizations, 1971, New York: Basic Books.

(37) Janice M. Bever and Harrison M. Trice, “A Reexamination of the Relations Between Size and Various
Components of Organizational Complexity,” Adminisirative Science Quarterly, Mar. 1979, Vol. 24, pp. 43—64.

(38) Peter, H. Grinyer, and Masoud Yasai- Arderkani, “Strategy, Structure, Size and Bureaucracy,” Academy of
Management Journal, Sep. 1981, Vol. 24, No. 3, pp.471—486.

(39) R.H. Hall, Organizations: Siructure and Process, 2nd edition, [nglewood Cliffs, N.]J. Prentice-Hall 1972,
pp. 108—109.

(40) R.H. Hall, J.E. Haas, and N.J. Johnson, “Organizational Size, Complexity and Formalization,” American
Sociological Review, 32, 1967, p.14.
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(41) A. Ha\\le\, W. Bolande, and M. Bolando, “Population Size and Administration in Institutions of Higher
kducation,” American Sociological Review, 1965, 30, pp.252—255, J.}. Hags, R.H. Hall and N.J. Johnson, “The
Size of the Supportive Component in Organizations,” Sociel Forces, 42, 1963, pp.9—17, T. Anderson and S.
Warkov, “Organizational Size and Functional Complexity,” American Sociclogical Review, 26, 1961, pn.Z3—23.

(42) Chris Argyris, The Aptlicability of Organizational Sociology, Lenden Cambridge Univ, Press, 1972, p.ll, in
S. Clegg and D. Dunkerley, Organization, class end conirol, Routledge & Kregan Paul, 1980, pp.235—236.

(43) D.S. Pugh and D.J. Hickson, Organizatiopal Structure in in its Context: the Aston Programme 1, London,
Saxon House, 1976, p.87. in S. Clegg & D. Dunkerley, op. cit., p.236.

(44) Bruce H. Mayhew, J.M. McPherson, R.L. Levinger, and T.F. James, “System Sizec and Structural Differen-
tiation in Formal Crganizaticn: A Baseline Generator fcr Two Major Thesretical Propositions,” Awmerican Socio-
logical Review, 37, Oct, 1972, pp.629—633.

(45) Howard E. Aldrich, “Technology and Organizational Structure: A Reexamination of the Findings of the Aston
Group,” Adminisirative Sciewce Quarterly, Vol. 17, Mar. 1972, pp.26—43.

(46) Richard H. Hall, J. Kugene Haas, and Norman J. Johnson, op. cit., pp.903—912.

(47) Robert Dewar and Jerald Hage, “Size, Technology, Complexity, and Structural Differentiation: Toward a
Theoretical Synthesis,” Administrative Science Quarterly, Vol. 23, Mar. 1978, pp.111—136.

(48) J.H.K. Inkson, D.]. Hickson, and D.S. Pugh, “Organization Context and Structure: an ahbreviated repli-
cation,” Administrative Science Quarierly, Vol. 15, Sep. 1970, pp.318~—329.
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(49) John R. Kimberly, “Organizational Size and the Structuraiist Perspective: A Review, Critique, and Proposal,”
Adwministrative Science Quarterly, Dec. 1976, Vol. 21, pp.579—580.

(50) Norman P. Hummon, Patrick Doreian, and Klaus Teuter, “A Structural Control Mcdel of Organizational
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(55) Ibid., pp.329—330.
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(58) j.P. Guiltinan, op. cit., pp.86—87.
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