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1582 & A= AH[Z[Z) O] L5oh @ Eefel 2o ojgh AlZ]|
ZHFEo] ME|ASO AFH FFE 01 FT o4 MER 7[&
S0l ofeh &H[Z19] BER|Z4E F&88 E A4E ARE HYQ) I
|0 OJOjM O|R0{H Ziojefil ZQrCt. HHFY 20| =k e
= g4 e ool HYPAF0M O F HIoIAH. dE
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12 A|ZPE ArE Hodar A Z4E 7889 A

MYATE Y A WOHO| AT 84O IYHO2 YYS
OIGH B oy A= o8 A2 7HEA0|l Fd&el ALE
HIEFO 2 HH{ A CHD. Abdullah, Jayaraman, Shariff, Bahari2t Nor,

2017; F. Abdullah, Ward2r Ahmed, 2016; Cho 2 Sagynov,2015; Lee,
Tyrrell 2F Erdem, 2013; Tong, 2010).
TAMOI = 7|20 5t L2l WS o0 CHg & 7k3| 4Tt

2 0|k A2E AR HOlY U X2 8%,

A|ZE AL HOlMe 2ZHH S840 FEFS 01XSH, ol A8AS
O O AAZ AMBS| HEED L7 23l 80| S8SITIT L7
Zdoj1, o 7| A& FH|I7t E A0|2tE AE 20|t (Davis, 1989:
Davis, 1993, Venkatesh and Davis,1996). &2 ZA3dd AL O] = H

4 AO|off FEEAZE EMtt= A2 YIS
F. Abdullah S(2014)= A|AEIS AL5t= e-EEEZ| Q0 AR MO
4ot 719 AZ4E f8Y AOlo] a8t 2HA HAE
Olofe 2 7|=A &0 ieh A= 248 0|40 {8730 gt
AFE HOdol F¥E HO|ECH(Lee 5, 2013). OH7IR|Z,  Cho2t
Sagynov (2015)2} Tong(2010)= EHIY DZHE ALO|Of|A Z|ZHEl S84
Of CHat R[ZHEl ARG HOdo| O 20| U= EUE YASIAUL:. Tt
AHotE ZHojM £ Q0 7o HA L AESIYLCT

r|r 4

He: BHIY 2|2 ALg Wolge mHY

1 - —
2 ozt

N
%t

' 2840l 3YHY 3

I}

1.3 A48 7885 A4E ArE WG ZHE HEQ A



A& HAE 7lestA

Hi 27| € ArRgst7| #12 APP CLAfQl2 4H|ZFS0| MestA 2 A
O|t}. of=gt APPZ TRt JES .
S 2N, £HZY HE|Hq BEE ZHFSO Ol 5o ZHIY &

o
o
= of= Lo, ofzgt FEFL A& HAFS AH[AS FEF

b ZHEHO| ek Ef=<2f
Sojojst  &&Ho| gicf(Kulviwat &, 20070 Nysven, Pedersen 2t
Thorbjrnsen, 2005; Wu 2t Wang, 2005). J2{Lt 7t%| 7|2 XH{EH O
Me A HOd0| 7|=2 ZEHFY 420 APA FdE 0|2 A=
HO|H, o= Al EA AFES FEiH.

Xzt ZHFY ATl AHE HO|d2 HHHY AO|E F& Ho|di =2

HIQ! ALO|E EfAH mo|lMut 20| QUCHYang, 2010). O] & TAM M
a4 ZHY 2E0 22 AY[sn ME[A9| =it SR 9E s 2
HO=2 O AECHYang, 2010). HPAFSS TAMES AHESHY ZHHY A
2ol AHEH S O FSIRULCHKo, Kim& Lee, 2009). TAM 0% 7| +=8L9|
oY 714 fa0s XA A Ho|dn X4E 7890 ZECE
(Igbaria, Guimaraes& Davis, 1995).

Hs: 2HIY X|ZE 984S DHIY ML Fyg 0j3nh

He: I Z|ZHE ALg Hojge @Er AZo) 2HHQl FEkg ojxICt

Davis & (1992)2 PEZ}
AHoIL. Teo 5(1999)2 5
Y &7|17t 7= AEO DXz Fgs
AHE Holdo| X|ZtE EH30 I

o

=
A, BIO} B AIAHO| AFBO| 41@ HOE CIATICHE, DX MOl

! —

ro J""
m
par
=2
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o2 oHZA Z40|CHBruner and Kumar, 2005).

&2 MU0l 7laE ArEos AY ofHZS da UASH sfo
HH -l FHES O|-CHVenkatesh, 2000). Nysveen -S5(2005) <
van der Heijden (2004)= m-QIE{Yl MH|AO| O{dH =ZASH ZiF PE=
PUO H|ol AtE 2JEO & 2 FFE OIX|= A2E AHUEUM. Davis

S (1992)2 MEZ 7|0 ot X|Z4E M HEot= AFEAIE0| M
22 28 Z2IUS O £ YRR ASY ZO|AT YRSIAC
Igbaria S(1995)2 0Lt X|ZHE £7{80| AL&S| A|7|¢f 0| Ut
= AE LASIAUL. Moon2t Kim (20010 MEH, SHEZ2 7[5 Af
&0 oier o 2 7IHE ==1¥2Z oI

Kim & (2007)9] |5 REstH, WA wA8(0: 2401 UM
7t2E ST, Ol A= AME Y& BRI UAS AARH

QE=e dlds &8 Ao] &H|AHS F0f o &Z0f 254l FF
= 012 =+ U8l Ol 384 J0| 2 A2=2 21 QI 4H|A7}
g&, MHA Es 7|90 A O, EE0As g2 4§ 4gol o
of MAlst2H, ozt =282 4&F F 7|90l HEsts 248 1

g0 0 IE MEHd EAZS ZEedote 1Mol 0o FFE FOf
(Holbrook, 2000).

H7: BHIY AL WOlMe DHIY 27t E7{20| FHH Fg 0

=

HE: BHIY A|2tE £722 BHIY AFS OlE0 IHHQ HEFE OjFC}
L5228 Q84 U AN 9| E9| 77

o

Davis(1989)= 97014 CHHEQ| ZHIYU R MH|A AFERFSO| T}
A

| R|E MH|A U9 7|&EAI0] 150 2D Qe 9B = +22

= = AN X T2
FEAE 7t580l e AS UAMSIATL F=orH. 2HY A= 9
A2 A8t 42 S| A30| 7L} st 20| Z2a0M HE
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AF

o]

O|&st= AlZtE &0l FEAM W& FEofl =F0| HOL

> N P
N O

A= 7E=1‘||- x|7FE| O_Q_A-Ig AlAE-iI A|--9- O|EO| _7|<__9_ 01|§ _9_/\0||31
(Davis et al., 1989; Gefen and Straub, 2003; Hsu and Lu, 2004), 0| &
= ZHIY HHAA FEZRCHWuU and Wang, 2005).

HO: RHIY 2|ZHE S84 RHIY ARG oE0| FHHL FY

= o

mjo

0|

[pal

Ct.
16 BHIYU MEQ A O EQ| B

HUEl= A G0 S29t FEas ot UL, AH|ARS Yo o
L 159 BHIY AY £7(0| YIS OjHCH ORIIRE, of
£7% MH|£0| AZ/9f 0| ol Afo]o|
AL k. Kim2t Prabhakar(2004)= AH|A}7F 2
o RHRUwYel 27| AllE Y AYO WA FYS
[EICE ZAICE7E, Menon S(1999)9) A0 MHEB, HAF A7
S22 AFE 3t A 0| YL 0| 4 Ut
oj2{3t AT BHIY AWO| TG AH[ZFSO| AT QHEEQ FHH
O2 AoAUA I JCH= Zj% AU=5UCHHung, Yang, Shieh 2012; Lin
e'z-Catala'n, 2013). O|&= CiA| 2H}Y
To| Zos7|2 gF A59 2dS AUHH LR BFotH(Hung, Yang,
Hu, Hsieh, 2012) . I2fM &2 ME £F2 O 2 £FY ZHE A
& Aof F2|stH, A2 22 25| HH 2ilfE Y27 (Lai,
Devbarma, Ulhas, 2012; Liu =, 2005).
o|& E0| Gefen, Karahanna, Straub(2003)= TO{ |0
a7t HRQ 70) oo FYIOR AWEO] USE U
TOfRPO CHet AE[= H|RF7F QAES S WM 2Hot= A0
Oieh XS dAAs| HAxAlZ|l= O =80 2 =+

rlr - o|n
rf
mo
>
rt

r
$0 oF nx
_O'E

£ 0
(TS

rot

|'|

ol
N
% 4> ol ujn

HN

Ferrin, Rao, 2008).
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H10: AH|ZfS| EHFY 2= ZHHY AE oJ&=0f 3784

=

AH2E A=Y

2 Ao
CHEH AH|RH M2
(MOT)
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A4 ATEH Y MSEY

1Y Ay

2 70| BME Qi3 BES BHIUOIM R23 FUS YL MUS
S ZHO2 ZAIE MASIUTE A2 ZAP 712H2 20204 8Y 17UHE
8% 30UIA NYHUCH HEAL 2818S 8451%0H, 0 F X

2.1 2IE2(Q1 Ao Ot &H|ZF 1E

= A0AM 2EEfQl zHE O Ofer AH|Zf A2|= 7|¥e @Ikl 2
A 010l AIohs JFL MH[AQ Zd-d(Integrity), AH[Y
(Benevolence), S3(Ability)o]] COfst AH|ZF AlZ|0|C}, Z2ZHIE2
Koufaris & Hampton-Sosa (2004), Sirdeshmukh, Singh, Sabol (2002)
9 45 EME & A0 Aot 8 229 & 4 == 2HE
5% IS AMBSILE.

22 A|Z}E A B

=
olgs m L= =WAst Lo ’SEOM'.%’S%J%% Davis



= AL A4EH 7882 ZHIY ALTOIM EHFY 2{EF0| AH|RF7F
BUXOR 4B T 4 Uk YEO| OfFH AH[ZY LZO|Ch ZHYS
=2 , Koufaris & Hampton-Sosa (2004)2] H1& EQZ &
Ao Mot =4 Bl F 3=ds HHE 58 HLE Ar&sIR

Lo & HOA = O 7IEHEJ" *ursarL **71|
O] E7120|2t AUA et X0, S8=2 Moon and Kim (2001)2]
d1E EME = 940 HeetA &8 22t & 22d= H7HE 59
HEE AESIAH

= A0 ZHFEO| Cfeh 4H|Zf 4l2|= 7|Yel ZHHY 220 A|
St= AEIF AMH|ACS M M(Integrity), ZAH|4!(Benevolence), &
(Ability)q| i3k AH|ZF  Algo|gp, =
Hampton-Sosa(2004), Mcknight(2002)2] A1E EOjE2 & HLO|
SP7 4% EeHSI0 & 32TS 2FE 5Y HEES ALSSIULL,

2 U o

dat=22  Koufaris

a2
il

26 A2 o

= GFOM ARE s AH|ZS] ZHPY 4£FO| Ojgh MEFOIL HE
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7b HYZR A E HLOo|C; =HIELS Dodds (1991), Fornell and
Lardcer (1981)2] |1 & EMZE = HILO| A3t 4~ EH2ASIH & 2
=ds 27HE 58 35 AFEotG.
<E 4> HAFA9 Fo278 4 Y =&
g S4d= 2l &9
omafol | |OFT1| O] 7|9e Wg Qrertta AgZarcy,
Q01 ozt [, |01 I19C & & HEH AH<E AZE
2HZALZ| S30| ATt HZISHEE (Ability) Koufaris&
OFT3 ol 71d= —%?(g_*]'_t AE=S 7‘|_;' 2012t [Hampton-Sosa (2004)
(Consumer HZrsttt, (Integrity) Sirdeshmukh, Singh
trust in of 7|42 ApAIE ojolgrg 27str gpm|  >abol (2002)
offfine |OFT4| gt ol ojonta] 71t (Benevolence)
channels)
o] ZHiY LEEYololel A5 AgE
2| Z+E AL 4 =1
|;1§|A-I|- Fout FE5tm ofsHE 4 ULk Davis (1989).
— o .
(Perceived O] BHIY ATDEQO|Z ARSI Y S Koufaris&
f ) |EOU2 oL > S e Hampton-Sosa (2004)
ease of use HQ= Zi0| LyH= 4|2 Zo|Ct
o1 | Of 71l BRI Aol L Lol £Wg
2| 2+l FifMo =z OfLfSHC}
o8 oU2 0] 7|0 BH[Y A[O|E= Mot Davis (1989),
(Perceived HEOIL MHIAE HMSH FO Koufaris&
usefulness) 0T 712]o] B[ A[OJEE &7 A[7F |Hampton-Sosa (2004)
PUI| & EoRHER, MU HES W
A i
2128 27 | pey O] 7| el &HIU AO|EE 0|83 Uf
s AlZHO| 7t= & =Y. .
(Perceived | op, | O 7179 @Hi Ao|EE ojgg mj  [1oon and Kim (2001
enjoyment) L= AR 6l0F & 22 L=
a0l dat|vgry] O 718 ZEFS AO[EE T8 GRITT
28|24 WA Koufaris&
(Consumer |mgrp|°l 7IEE2 2 =2 JBH MHE[2S HSH|  Hampton-Sosa
trust in SHO| UL AHZIRHCE (Ability) (2004).
mobile MOT3 0| 7|12 =t} k2 2| Z{o|atn Mcknight (2002)
shopping) HZEZECE (Integrity)
TFF T werd 28 g Zaz S,
L O (o] ol =
arg ox |USET| HE <4 Ol 7';% =HHY AOIES 2 Dodds (1991).
(Intention to Aol Fornell and Lardcer
use)  |yep,| EHIY AWl HauT AF2 e Of (1981).
71Qie] @Bt Afo| E0A ROfEr Zo|ct
21




A2z2ZE E3EH % 7248

B HIL0|M = SPSS 26.0, AMOS 23022 HITEMES i1,

2 o2, %
B MAEIN SEEE TFOAAL ANOS Z0F olgei T2y

S YPrd SS HTEH Z SHAF 2368 F %4’do] 1558
(65.7%)22 LEGD, '2490| 81H(34.3%) 22 LIEFGC LO|EHE2 A
HH 20~30M7F 1149 (48.3%)22 712+ oro| LEFGD, 30~40M|7F 54

H(22.9%), 40~50A|7t 34T (14.4%), 50M| O|AF 28T (11.9%), 20M| O[5t
6F(2.5%)2 == LEHHGL. Lot o Fo| Hi=tue &Y 167F(70.8%),
CHerd o4 38F(16.1%), La=ti &Y 229 (9.3%), St ¥ 79
(3.0%), 5=t £Y 2T (0.8%)2 +L2= LtEHGL.

219l 20| 3ARRIY 121%(51.3%), 7|EH46E(19.5%), &MY 43FH(18.2%),
ArY LR 22F(9.3%), =24F(1.7%)2 =22 HERHH. £ 5000~
100009/ 9F 83 (35.2%), 3000~ 50009 ©F 82%H (34.7%), 30009 Ot 0|5} 37
H(15.7%),10000 ~ 150009 O+ 27 (11.4%), 1500092t O|AF 7% (3.0%)2
O = LEPHCH 2HY 4T5t= Bl %Oﬂ UFU1-23] 93F(39.4%), &
Z3-43] 70H(29.7%), YZY 53| O|4F 39 (16.5%), 5t Zof 15| 34
(144%)2] +=2=2 UEtGL. 2HFY 4£Tst= A7 F0 20-30F94F
(39.8%), 40-50 & 67T (28.4%), A7t 0|*o+ 309 (12.7%),10 0|5} 293
(12.3%), 2A|7t O|AF 16T (6.8%)2 =92 LIEFHCE <H 5>= ZAPCHAH
ZtQ| QAFSAHEARI S/30| Tigh 8F0|Ct.
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5> AAZEAY AXLSAY §
. SE

L= H MIE (%)

Gl 81 343

Ch|

o 155 65.7

20M| o|st 6 2.5

20-304 114 483

ik 30-40A] 54 229

40-504 34 14.4

504 Of4 28 119

25l £9Y 2 0.8

Sehu &Y 7 30

MESCIATRE s 22 9.3

sty &Y 167 70.8

Oistd ol 38 16.1

by 43 18.2

CIPNES RS 121 513

S 2tF A2t 22 93

T A 17

7IE 46 19.5

30009}t 0|3t 37 15.7

3000-50009 9 82 347

T 5000-10000Y ¢F 83 352

10000- 150009 2 27 114

15000 @t O 4t 7 30
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39

16.5

70

29.7

93

394

34

14.4

2HY 4T
She

A1z

29

12.3

94

39.8

67

28.4
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= AL e A2EPA ZF S Ao ¥M |Q0ES SH =
H HAE0 ME|M HAEZE 23510 Cronbach's alpha 248 A5t

3 3 FZH ¥2g OI8O AASIACL. YHHOR Cronbach's
alphaZto] 0.60/440|% MEZ EO|= 2X7} gle HO2 Wi 2 9
| SPSS 2602 O|8501 AR HASSIUCL TH3Q| <E 6014 &
=
e

<H 650X =H=2 Cronbach's AlphaZ}

H A e A Cronbach’s oZ}
matol 2o st
2tol 0| o . 915
£B|2t 42| (OFT)
A[ZFE AP T o[ A
| EREEIES 5 829
(EQU)
A2t 284 (PU) 3 906
A2 271 & (PE) g 831
DHFST A El
|-E 00" I:Hn_ 3 893
8|2 AZ] (MOT)
Abg 9| = (USE) 2 871

222 B33 =4 (BMY 8YUEY)

|-0|'

A g S A& HEtH= A[EQ KMO
(Kaiser-Meyer-0lkin) Zf0| 7|&X| 050 52 09542 = L}EIL} A=
|.

Lo
—
b UIBH0| HIATS ¥ 4 UAD, BEY SYAB0| 00022 Lt}

Al Ol K2R Y

-
—



o

i 22

o

0l o
Fef

= d
—

<KE 7>1F ZCEH <H 7>0M &
o, 1xik(eigen value)o| 10]4Ql 6749 2210 ZEE]

HH2 29l 10]20.916%, 2921 2

2=

o
_z_.__._

15.995%, 892 32 13.802%, &

=
—

MM
4 =

At

12.747%, 82! 5= 10.612%, 221 62 10.493% O]

=48] H| &2 84.566%0]

4=

o|
—

Z
=
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2201 2012 2013 2014 2915 2016
OFT1 7167 229 .258 187 153 244
OFT3 748 303 147 180 297 222
OFT2 746 355 211 151 167 237
OFT4 711 170 .362 204 196 128
ONT2 .339 .766 178 195 235 194
ONT1 244 .706 277 223 243 229
ONT3 330 .694 294 238 .209 .206
PU1 311 334 725 214 213 166
PU2 399 262 .663 A77 273 297
PU3 336 .266 613 276 .207 392
PE2 A7 186 .079 .887 167 139
PE1 221 219 321 770 73 133
USE1 331 312 236 223 738 209
USE2 291 336 291 .293 672 202
EQU1 .340 292 247 146 146 I71
EOU2 310 254 313 .270 352 .616
LSS 3.347 2.559 2.208 2.040 1.698 1.679
24H%) 20.916 15.995 13.802 12.747 10.612 10.493
_I'__al/;i_ﬂ( 20.916 36.911 50.714 63.461 74.073 84.566
KMO 954
wolstE 000

223 EfTHA EA (Y 29184)

TMH ROIEME M YME 2YRPO| Ot Yy AES S
2ol QQI#XM(CFA: Confirmatory Factor Analysis)g AA|SIGL. &
ATOIME HOIY OIRN AL Che <E7>9 20| Uttt BE
UE0| B77|EE UEA|IE 422 HEHLH UT HEEdE ZsHl &
g 4 Tk HOIH @olRMo| ZHBHO| st HYE A4s X
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2=122.458(df=89,p=0.000, x*/df=1.376, GFI=0.943, AGFI=0.913, IFI=0.99,
CF1=0.99, RMR=0.02, RMSEA=0.042. 2 L}EIGCI<H 8>,

o1 QOIEMORNE YOI EFRQ HiIFE 05t THAE
& (composite reliability;CR)?} I F#E2ArtZZ=7ZF (average variance
extracted; AVE)Z Al4fst¥i= If, CRZI= 0.87-0.9172 7|=X|Q 0.72
Ct =1, AVEZL2 0.603- 0.7662 7|22 055 % =
FTHCE 8>, W2hA BE 8912 UZE EfTd e HE5D YO ¥

72| 1 BEEREY S LS oK 4 QUed, B ARolME A
C2 HLO| AVEZOl g7MEgzt ”7_71|T—I Aeits d=lst=A4
Fornell and Larcker 1981).
<E DOM SEAs HEAf AVE.ZI% Hlwsf = Zif 2= HE9
AVE Z[2 oA AEus delste A2 HEL T EHEEol U
L 7o LEpgLY,

-E'- 0
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<H 8> HUH KAUEM ZEi}

.. | BE=3
- H| B35} e = - 0ME (Bt
[=]
OFT4 1 0.798
ematol [ OFT3 | 1.099 0.874 0.07 | 15.605 | **=
0917 | 0.736
Az OFT2 | 0.994 0.886 | 0.063 | 15.896 | **=
OFT1 1.02 0.87 0.066 | 1549 | **x
PU3 1 0.886
2|2t
oam | PU2 0.931 0.899 | 0.046 | 20.118 | *** | 0.907 | 0.766
e [ pun 0.94 0.839 | 0.054 | 17.502 | **=
A1ZHE | Eou2 1 0.881
At2 0.836 | 0.718
ﬁgﬁg EOU1 | 0.796 0.812 | 0.051 | 15.554 | =
2|2t PE2 1 0.774
0.84 0.72
£78 PE1 1.077 0.923 | 0.088 | 12.177 | **= 8 6
MOT3 1 0.874
ZHKY
A1z MOT2 | 0.96 0.87 0.054 | 17.853 | *** | 0.894 | 0.737
= MOT1| 0.919 0.831 0.056 | 16.452 | **x
USE3 1 0.888
Al o|E : 0.872 0.77
k& & USE2 1.02 0.87 0.057 | 17.808 | **x* 8 3
x'=122.458(df=89), x*/df=1.376,
GFI=0.943, AGFI=0.913, IFI=0.99, CFI=0.99,
RMR=0.02, RMSEA=0.04
<H 9> BN ESUN 99 7Ho| A+ ASU
mgajol mold a4 EHg DHRY A8l
ugziol 0.736
mold 0.552 0.766
a4 0613 0.627 0.718
Ak 0.305 0.321 0.372 0.726
DY 0.560 0.537 0.588 0.356 0.737
Ar2o|E 0.531 0.529 0.573 0.383 0.585 0.773
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o2l moly 84 N2 DY Argol=
majol
mold 743x%
+84 783 x 792%%

EHE .553%x% 567 x* 610%%

DHRQl | 748xx | 733%x | 767+x | 597%x
MBOIE | 729%x | 727%x | 757%x | 619%x | 765%x
23714 43

= AFOM HAIgE AL 2Z&¥Z AS3H7| A Amos 23.0& 0[-&5H9
SEEAME HAISIAL 7HEo| oigt d2EM AWE AMEN OF <E
11>1 ZCh 2 A0 M= GFI, AGFI ,CFITLLRMSEAZ 0|83t Z¥H
o HMatx MIIE FtYLCt GFI, AGFILCFITLI= 0.80)|A 0.9 O|4f0|1,
RMSEAL 0.0501A{ 0.08 O|5/H Z2 &0z WItEICt 0|0 2750
= AFOIM HAIRE M| OB L2 HYMRY X EE HIISIALT

Zdol  HMEFMOl MIIE  Z|4= x2=133.134  (df=94, p=0.000),
CMIN/DF=1.416, GFI=0.938, AGFI=0.910, CFI=0.988, TLI=0.985,
RMSEA=0.042 2 LtEfL} HHIZ O =2 B340 Asrst Ao 2 LIEFHC

|
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<R 11> 7ME43S 24

7t 3= s | o | ol
7t 2matol Ag--->R 84 0.190 1.685 0.092 7|12t
2 | 2m2ol A2|--->THolN 0.859 | 12.746 *okx 2H
7143 | 2820l Al2--->2HHd 42[| 0.291 2.694 0.007 2| EH
JH4 HolM-->RE 0.776 6.138 *ok ok 2H
7t45 FEY —>REIY Ag| 0.083 0.365 0.715 7124
716 Ho|d--->28Y A= 0.548 2.166 0.03 2| EH
7+d7 Ho|M--->ENS 0.735 9.564 *okx 2H
7Hd8 EHE--OAEYE 0.172 2.554 0.011 2HEY
7hd9 FEY--DAEE 0.358 3.414 *kk 2| EH
74410 |  2HIY Al2l--->AtEoE 0.452 4.408 ook 2f{EH
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A Study on the Effects of Trust in Offline and Mobile
Consumers' Intention to Use Mobile Shopping: Focusing

on the Chinese Market
Wang Anwen

Dept. of Business Administration

Graduate School, University of Ulsan

Abstract

With e-commerce gaining corporate attention due to the development of
Internet technology, people are moving their shopping from existing offline
stores to mobile shopping, but the issue of trust in the new business model
is blocking the development of mobile channels. Therefore, whether
consumers trust mobile shopping or not is important for mobile retail
transactions. Because the traditional offline channel's shopping style is old,
consumers have already built enough credibility for offline channels by
working with long-term transactions through experiences.

Based on the revised Technology Acceptance Model (TAM) on the basis
of the relevant literature, this study has built a research model that includes
six variables: perceived usefulness, perceived ease of use, perceived pleasure,
trust in offline channels, trust in mobile, and intent to use. A mobile survey
collected 282 questionnaires. Various statistical analyses of valid
questionnaires were conducted using the application of SPSS 26.0 and Amos
23.0. Some conclusions are as follows: Trust in offline channels has a
positive impact on the detection of trust and usability of mobile shopping,
but it does not affect the detection of usefulness. Trust in offline channels
has a positive impact on trust in mobile and perceived ease of use, but
does not affect perceived usefulness. Perceived usefulness has a positive
impact on mobile intention but does not affect trust in mobile. Perceptual
ease of use has a positive effect on perceived usefulness, perceptual pleasure

and trust in mobile. Trust in mobile and perceived enjoyment have a



positive impact on mobile intention. The theory and management

implications were presented according to the results of the study.

Keywords: perceived usefulness, perceived ease of use, perceived enjoyment,
trust in offline channels, trust in mobile channels , intention to use.
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